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2014 New Car Shopper Preference Survey
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Over the past three year s, NADA Used Car Guide has cc«
PreferencBABAgVviegomosmasesmss the importance of features
considered by consumers when deciding which new car
results are used to enhance NADA's used vehicle val uc
to raise industry awareness of the qualites consi der
consumer s.

Through a series of questons, consumers are asked to
foll owing factors: Build Quality & Reliability, Cost
fuel , i nsurance, mai ntenance and repairs), Vehicl e De
Economy, Power & Performance (horsepower, torqgue, hat
Versatlity & Utlity (Il egroom, passenger capacity, cal
(experience, percepton), Advanced-upafety Systems (1| ar
camera, front collision warning, etc.), Technol ogy (1
radi o, keyless start, etc.) and Environment al |l mpact .
The overall survey is broken into two parts:
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I n part one, respondents are asked to independently 1
deciding which new car or truck to purchase. The fve
Uni mportant, Unimportant, Neither I mportant or Uni mp

| mportant .

I n part two, respondents are asked to rank each fact
which all ows us t o-ofai ncoinmssuingetrts iwitld trnhaek et rfaode a v ehi
the combinaton of characteristcs that suit their neeft

2014 SURVEY RESULTS

Segment Composition—Car and Truck Buyers Evenly Represented

Survey partcipants visitng NADAguides.com once again

drivers equally, with 51% consistng of those driving
vans, while the remaining 49% refected car drivers. {
representaton of drivers came from the “Pickup Truck’

24% and 20%, respectvely. The “Midsize Utlity”™ segmer
respondents, was the only other segment consistng of
partcipants.

Vehicles Currently Driven by Respondents m Pickup Truck

0.9% H Midsize Car
3.00_ 20%- | ~0-1%

W Midsize Utility

® Small Car

M Luxury Car

| Sports Car

M Large Car

H | arge Utility

= Small Utility

® Midsize Van

H | uxury Utility
Luxury Sports Car
Hybrid/Electric Car

Source: NADAguides.com Hybrid/Electric Truck
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As far as new vehicle intentons were concerned, thos:¢
made up 51% of all respondents versus 49% for car bu)
year’'s survey results.
An exclusive |l ook at car drivers revealed that 76% e
another car, down 1 percentage point from |l ast year,
buy another pickup truck, wutlity vehicle, or van, up
year’'s survey suggested drivers were | eaning more t o\
past, drivers are voicing a greater desire for utlit:e
New Vehicles Considered by Respondents = Pickup Truck
m Midsize Car
2.1%_ 21% - 07%
3.0% | ® Midsize Utility
3.2%
m Small Car
| Sports Car
B Luxury Car
B Small Utility
H [ arge Car
= Large Utility
W Luxury Utility
B Midsize Van
Luxury Sports Car
Hybrid/Electric Car
Source: NADAguides.com Hybrid/Electric Truck

Passenger Car Shopper Results

When asked to select the ratng that most closely ref.eé
when choosing a new car, 75% of partcipants cited Bui
either important or very important, followed by Cost
which ted for second with 68% each.

Out of the ten factors, three were selected as i mpor:t
of the tme. Only 38% of partcipants showed signifcant
| mpact foll owed by Technology and Advanced Safety Sy:

respectvel vy.
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Importance of Factors Considered in a New Car Purchase
100%
90%
80%
70%
£ 60%
8
3
g 50%
c
g
& 40%
30%
20%
10%
0%
Build Quality & Cost of Vehicle Design Fuel Economy Power & Versatility & Brand Advanced Safety Technology
Reliability Ownership Performance Utility Systems
Source: NADAguides.com H Very Unimportant ® Unimportant = Neither Important or Unimportant ® Important = Very Important
It comes as | itle surprise that #factors related to t
assistance scored poorly considering they were among
the | ast survey. I nterestngl vy, however, is that whil ¢
among the most i mpplraaatf fiach oofs, Envhier drameént al | mpact
suggests that fuel efciency is much more of a fnanci
initatve among consumer s.
I n order to capture the Ranking of Factors Considered
various factors, partci during New Car Purchase hem
based on how much consi|ioara: onBaCRL . p ¢ o4 Avg.Rapk,| Rank
] _ Fuel Economy 3.0 1
given during a new car |costofOwnership 38 2 t
tme the survey was f or m{Power&Performance 4.2 3
expectaton that a ranki Advan_c_edsaf?.tysys'{ems 4.8 4
Versatility & Utility 5.2 5
accurately capture the |gyjdQuality&Reliability 5.8 6 [ver:s
Conductng the study i n [VehicleDesign 6.1 7
Environmental Impact 6.6 8
gene.rated s 0me va‘stly ‘dBrand 24 9
previous queston in whi|Technology 8.2 10 ler e
rated as bei n g i mportan *(1 - MostImportant, 10 - Least Important)
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Cost of Owner ship, ranked second, was again found to
factors to consumers in the independent part of the :
i mportant or very important, but other factors didn’t
of partcipants selectng it as important or very i mporl
t he #thouwrhtehst number of votes, but when forced to rank
factors against one another, Uittt ' '
Power & Performance fell behind FueI Economy with 62¢

viewing it as important, but was AMKdQHnﬂthg-'Fanl-k‘J’nl\

At the other end of the spectru@,s'ﬁe%pneoyo%y,f\Léra'n@z
| mpact were ¢triaenkteldr daacltowesst andGtShE war¥ L2 B\Idjltt}/?[g}é

the four | east i mportant factorsr\l‘ﬁ@g?\r@éoﬁﬁezq}f/tt@eﬁ

The independent ratng of each fa',-(cx(HrKgnédl-jth}g-dQ\?-tbngg
to each other found similar resul ts wit ds 1t o
most i mportant whe buying a carg I§o%;/eve?N‘f) raq\%i
respondents to disassociate qualﬁh@sUQth\E W|ar1_:|t| f?\r%él:l
revealing that while fuel econorq:ydz'énf an@@cgfyizty-%lfédp
as the most i mportant factor, it t. op of
wei ghed against everything el se. 51)‘31 i—l UQrN‘Ib

When comparing preferences of mmry t
that there is very Ilitle diference between the two. !
rank ninth overall for both consumer groups, suggest
pl ace roughly the same amount of weight on percepton
ot her driver. This speaks to how consumers these day:
prestge of a marque more than ever, valuing products
performance, high build quality and vehicle design. (
Hyundai and Kia are becoming household names, even f
l uxury segment ss,howlpiilngg mesr dedimgsssonducted between br
parity in the market.

One notceable diference between mainstream and | uxur
Ownership ranks only fourth for |l uxury buyers compar e
buyers while the rankings for all other factors are 1
consumer groups are generally the same in terms of ¢t
excepton being that overall cost is |l ess of a consi de
Sports car buyers were also found to have | argely t he

despite product oferiemgtedei Pgwennr & PReéercfh@er mance t oppe
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l'ist, yet the rest of the factors were generally in t
vehicles, suggestng that dynamic performance is the
t he denaiks ingn process of a sports car buyer.

SUV/Truck Shopper Results

Truck and SUV shoppers shared many of the same Vvi ews

factors are important to them when purchasing a new \
being a much greater interest in Versatlity & Utlity.
Quality & Reliability was selected as i mportant or Ve

Importance of Factors Considered in a New SUV/Truck Purchase

100% -
90%
80%
70% -
60%
50%
40% -
30%
20%
10% -

0% T T T T T T T T T

Build Quality & Versatility & Costof  Vehicle Design Power &  Fuel Economy  Brand Technology ~ Advanced Environmental

Response Percent

Reliability Utility Ownership Performance Safety Systems  Impact
Source: NADAguides.com B Very Unimportant B Unimportant & Neither Important or Unimportant B Important B Very Important
was tops in the survey, but was foll owed by Versatl i
partcipants saying it is either important or very i mjy
and Vehicle Design, which were second and third in ¢t
one spot | ower in the eyes of truck drivers. With recf
much | ike car drivers, respondents interested in purc
Environment al | mpact, Advanced Safety Systems and Tec¢
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Despite the prevalence of advertsing related to the |

towing capacity fgures found in trucks, what stands ¢
placed only ffh, afer Vehicle Design, among the factc
i mportant or very important. I nstead, it appears
Versatlity & Utlity are Ranking of Factors Considered n tl
utlity vehicle market, during New SUV/Truck Purchase h
factor in order Of imporf:\nr‘nFaCTrannn Qn£AvrgRﬂQ\k cR@Bk

. . Fuel Economy 34 1
shif in the results. Cost of Ownership 36 2

. . Power & Performance 4.2 3

Just ke with car buyel, iy e Uity 49 s P
Owner ship arer amleed wia &|advanced Safety Systems 5.0 5
t he Separaton bet ween tBUI'dQU&'Ity&Re'IabI'Ity 55 6 n

. . Vehicle Design 6.1 7
third place is Power & Environmental Impact 6.8 8 o WE
by Versatlity & Utlity, |Brand 73 9
consumer thinking chan glTechnology 8.3 10
. *(1 - MostImportant, 10 - Least Important)
i mportance of each factur 1T nuir vidudi iy verl sus
comparing them with one another. Additonally, althouc¢
wel | in the analysis of how important it is to truck
to the other factors just above Technology, Brand an:«
|l solatng | arge utlity and pickup truck buyers reveal :
segments. Power & Perfoprmapcesmovebing sposecwhtth Co:
of Ownership, as gqualites such as horsepower, torqgue
more prominently in | arge trucks. Fuel Economy, howe\
factor while all/l others rank comparably with preferer

Survey Overview

Survey partcipants represented a wide spectrum of ag¢
bet ween 46 and 65 years of age. The gender of responc
making up 73% of all partcipants versus 27% for f emal

The | atest NADA Used Car Guide New Car Shopper Prefert
NADAgQui dlasg.imgmMay and June 2014. Over 1,500 survey r

what types of vehicles they were | ooking to purchase
currently driving, while 1,050 partcipants shared whi
vital when selectng their next new car or truck.
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and Android devi

V €

natve app allows you to get your NADA val ny
connecton. Subscriptons start at $50 per = y 0
. el b=l
Mar ket Val ues from Google Play or thatayptprdi - R 99
| SY— —0
NADA Online delivers values from 10 diferent NADA - boo
NADA Online is comprehensive, easy to use and includes mob
subscripton Aadesintbeire $s swab sofware to install and you
use it at the same tme without the need for additonal user
smal | number of commercial vehicle val-ues, the Ofcial Comm
Pack provides three values online for $40.
On the Road
Doug Ot will be partcipatng at the 37th Natonal B8 r esStt mp sb
booth 116 and visit with Doug.
Join Chris Visser at the Commerci-al, Viehikdlel &utTX.o0k Confer
Pacific Nmthuest
Doug Ot will be at the Internatonal &ﬂsodhmt&nmrﬁﬁmﬁgggiﬁgf.o
“
About NADA Used Car Guide N A DA
Since 1933, NADA Used Car Guide has earned its RN+ o n
products, services and information to businesses@ﬂﬁjoughou
editorial team collects and analyzes over one mi |l |@&S8W: comb
Si 1933
retail transactions per mont h. I'ts guidebooks, s at
F————— —-———
automotive/truck, finance, insurance and government profes
solutions they need to mankaed ab.ectdti/rlib Zolaursn nrecrse .deci si ons. Vi s

Credit Unions, Fleet,

Lease, Rental Industry,
Government

Doug Ot
YyNNOHNY4AEHO H
dott@nada.org

Financial Industry,
Accounting, Legal,

OEM Captive

Steve Staford
ynnoHny ®2Z H®D H
sstafford@nada.org

Automotive OEMs

Stu Zal ud
yNnnoOHNYy 48O H
szalud@nada.org

Director, Sales

and Customer Service
Dan Ruddy
YyNNOHNY4ATOHDH
druddy@nada.org
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Automotive Dealers,
Auctions, Insurance

Jim Dodd
YVANDPHNY ®ETHD H
jdodd@nada.org

Business Development
Manager

James Gi bson
YyNNnOHNY DT H® H
jgibson@nada.org

Marketing Manager

Ji ||l Pritchard
ynnoHny4e 3O H
jpritchard@nada.org
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NADA CONSULTING SERVICES

NADA's mar ket intelligence team | everages a database
mMmngiconomi c and auvwebmoedesmarketto describe the factor
stakehol ders make more informed decisions. Analyzing
provides content that is both useful and usable to tl
consumer s.

Compl emented by NADA’'s analytcs team, which maintain:¢
devel ops customized forecastng solutons for automot ve

publishing white papers, speci al reports and the Useq«

strives to go beyond what is happening in the automot

will impact the market in the future.

Senior Director, Vehicle Senior Manager, Automotive Analyst Automotive Analyst

Analysis & Analytics Market Intelligence David Paris Joseph Choi

Jonat han Bankg&arry Dixon YVANOHNY DPEHHH ynnOHOYAHTGHO H

YVANPHNYHEHDH ynndPHNY4ACTHDH dparis@nada.org jchoi@nada.org

jbanks@nada.org Idixon@nada.org

ADDITIONAL RESOURCES

Mimai ey Guidelines White Papers

P EES Updated mont hly wit bADAt sdewhhat eepapers and

from various indust armesoandform industry
NADA' s own propri et naelfyeotl andokxpected us
DdzA RJfriowSades t he i tmonveeenleendt t o beter maxi n
to make decisions in todappermaniktites and. manag

NADA Perspective Used Car & Truck Blog

Leveraging data fr« rweusehndddt md¥naged by t
sources and KABA' s ybhselligence team, t he
t SNAELS®D&®S a deep ¢. .. iBilogaanalyzes market da
range of industry trendsi obodendumt hg trends an
why they are happening ahfl gvapttevents.

expect in the future.

Connect with NADA

Read our Blog Follow Us on Twitter Find Us on Facebook Watch Us on YouTube

nada.com/usedcar @NADAUsedCarGde Facebook.com/NADAUsedCarGuide Youtube.com/NADAUsedCarGuide

Discl ai mer: NADA Used Car Guide makes no rep sent at ontsa vaabioluath Ifeu tiunr et hpiesr froerpnoarntc e( “oQd

re
provided for informatonal purposes only and is proviideedviA®&S dBaiwli thoutthevaNARAtwe D3i (g
reproduce, or distribute Guidelines without th

e express writen permission of NADA
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